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P3 ASR ATION PLAN
Sports for Nature Framework

POSSIBLE ATIONS TO DEVELOP

This section presents and recommends general actions proposed by Sports4Nature that can serve as
examples of best practices, supporting European Aquatics' adherence to this framework and guiding our
commitment into concrete actions that promote nature conservation.

S4N P1) Protect nature and avoid damage to natural habitats and species.

e Conduct an environmental impact assessment or mapping: Assess the ways in which NF/LOC
interacts with, impacts and depends on nature, including natural habitats and species. This will
help EA and NF identify significant challenges and opportunities.

e Partner with local nature conservation groups to conduct the environmental or biodiversity impact
assessment/audit/mapping.

e Avoid building permanent infrastructure in protected areas and other important areas for nature
conservation and biodiversity.

e Avoid putting up temporary infrastructure in protected areas if it will lead to negative impacts on
nature.

e Assess the proximity of our sport infrastructure/HQ or the locations/venues of our events, including
possible venues, to protected areas and other important areas for nature conservation
and biodiversity.

e Avoidin bringing in invasive species, i.e. any living organisms that are not native to an area and can
cause damage to the local environment.

e Share information with all stakeholders, including athletes, teams, staff, volunteers, contractors,
sponsors, spectators, and delivery partners.

e Userelevant information and guidance to avoid impacts on nature.

e Give preference to sustainable, local and plant-based foods for health and planet.

S4N P2) Restore and regenerate nature wherever possible.

e Assess the ways in which our organisation and NF/LOC can restore and regenerate nature
evaluating options that could include allowing natural regeneration and rewilding, native tree
planting, coral rehabilitation, invasive species removal, tackling litter and (plastics) pollution,
better water management, and wetland or green space creation.

e Create a biodiversity action plan that outlines our organisation, NF/LOC commitment to restoring
and regenerating nature.

e Actto restore and regenerate nature by building opportunities into the planning and
implementation of infrastructure and events, restoring nature on any land or facilities we manage,
and creating community plans and projects with nature partners and specialist institutions to
restore degraded areas and create new natural spaces.
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Use relevant information and guidance to restore and regenerate nature.

Share information with our staff, athletes, teams, and other key stakeholders.

Partner with local nature conservation groups to identify opportunities for restoration and
regeneration.

Monitor progress by tracking the success of our restoration efforts over time.

Celebrate successes by sharing stories of successful restoration projects with your stakeholders.

S4N P3) Understand and reduce risks to nature in your supply chains.

Assess our supply chains to understand the positive and negative impacts our procurement
decisions are having on nature.

Create a sustainable sourcing approach or policy that addresses nature risks and opportunities,
prioritising actions with the greatest impact and especially actions linked to climate.

Work with our chosen suppliers to test and implement your agreed approach or policy.

Share best practice and learning within the sporting community.

Collaborate with other organisations in our industry to share best practices and develop joint
initiatives that promote sustainability.

Provide training on sustainability for staff, suppliers, and other stakeholders

S4N P4) Educate and inspire positive action for nature across and beyond sport.

Assess the awareness and understanding of the importance of nature with our stakeholders,
including athletes, teams, staff, volunteers, contractors, sponsors, spectators, advertisers, and
media partners.

Create an engaging and wide-ranging education plan that is relevant to our organisation’s role and
relationship to nature.

Implement the education plan to engage our internal and external stakeholders on nature.
Develop an internal communications and education materials on nature for staff and leadership
and use them in brainstorming/discussion rounds on possible activities your organisation can
implement.

Organise staff and volunteers engagement activities (e.g. teambuilding) around a nature
theme/activity (e.g. plogging, removal of non-native species of shrubs around our pitch/HQ),
including by cooperation with a local nature conservation organisations.

Add our commitment to nature and planned/completed activities on our organisations’ website.
Identify positive nature-related stories and make of nature a regular topic of your external
communications on all platforms.

Create a champions’ network and/or engage athletes in our nature activities as ambassadors.
Engage athletes, volunteers, and spectators by providing them with information on how they can
take positive action for nature.



